
Considering 
a new website?

Here’s What You’ll Need
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“Failing to plan is planning to fail.” 
—Alan Lakein

All websites have different roles and uses. Some are built to generate leads or donations; 
others are built to educate and provide resources. Some do both! The first step to building a 
more effective website is to make a plan for what you need out of your website.  From there, 
you can make decisions about design and functionality with that role in mind.  Just follow 
some of these simple tips and your next website will be an effective one!
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Aim to Please Your Target Market

Your Target Market is your ideal customer. He or she is the person most likely to buy your 
product, making them the person you want to keep in mind when designing your website. 
What do they like to see on a website? What are they searching for on the web?  What are 
your competitors telling them? Keep these points in mind when you are optimizing for both 
keywords and layout. What is the age of your Target Market? Are they more conservative or 
would a more edgy design appeal to them? Try to get in the head of your Target Market  and 
find out what they would like to see and what would be the most appealing to them.

The Written Word is Only Half the Battle

Having informative, easy-to-read copy on your website is a priority. It’s easy to be too wordy 
and try to explain too much in too technical terms. Keep in mind that your Target Market  
might not know all the technical aspects of what you’re trying to tell them. Remember the 
KISS principle – Keep It Simple and Straightforward. 
Here are some points to remember:

 •  Before you start writing ANY text, make sure you choose keywords 
for each webpage. Make them as exact as possible: “Men’s Red Sox Jacket Medium” 
as opposed to “Jacket”. Keep those keywords in mind when you’re writing – don’t 
copy them exactly, but mention them in the text.

 •   Use the Flesch Reading Ease Scale to judge if your copy is too hard to read. 
   Here’s a free readability calculator: just copy and paste your text to calculate the 

score. A good score to aim for is at least 55.

 • Use Headings and Bullets where appropriate. These allow search engines to index  
  your page more easily- and they look professional.

 • Most importantly, make sure to have your text proofread. 
  Spelling and grammar errors are very embarrassing
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Beautiful Photography is Worth Ten Thousand Words

If a picture is worth a thousand words, then professional photography is worth at least ten 
thousand. Look at fast food ads: the food you get at the drive-thru looks nothing like what you 
see in the pictures. And yet we continue to buy. Imagine what professional photography can 
do for your product. Not selling a product? Use it for headshots for your staff. Having a visual 
representation of who they’re dealing with cultivates a sense of trust in your customers. 

Of course, it’s not possible to have every single graphic custom made for your site. For that, we 
have stock photography: photography to which you can purchase a license for use. These 
photos are great filler for when you need an image for design reasons.

Here’s a handy guide for when to use different kinds of images:

 Professional Photography:

 • Headshots & Staff photos
 • Food photos
 • Ecommerce photos

 Amateur Photography:

 • Candid photos
 • Before and After photos
 • Real Estate exterior photos

 Stock Photography:

 • Anonymous people
 • Abstract photos
 • Clipart and graphics
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Layout: Putting the Pieces Together

Graphics and Text work together with Layout to make a fully functional and pleasantly 
navigable website. Web fashion trends are fluid with time, but the best course of action is to 
always stick with what your BP would find most attractive. Some layout items never change:

White Space 

White space is the name for empty space on a web page. It’s good to have empty space- you 
can use it to draw the visitor’s eye to another element.

Responsive Web Design (RWD)

More than half of your website’s visitors will be on a mobile device. Make sure that your 
website is viewable on all screen sizes, from smartphone to desktop monitor.
What sort of information do you plan on presenting? Plan the most efficient way to present 
that information with the least number of clicks. Most people visiting your website  
are looking for specific information that falls into certain categories.

Typical Website Pages

 • Home 
 • About Us
 • Contact Us
 • Testimonials
 • Services
 • Our Staff
 • Blog
 • FAQ (Frequently Asked Questions)

You can add and subtract pages as you see fit; this list is not exhaustive.   
The important part is getting the information out there that your 
Target Market will be looking for.
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Conclusion
There you have it! You’re ready to start putting together everything you need for a fantastic 
website. If you have all of this information ready to go when you start working with your web 
designer, the process will go quickly and smoothly. 

Good Luck!

About Compete Now

If you are looking into building a new website or 
redesigning your existing site, we are eager to share some 
ideas from our years of experience in the industry about 
how you should go about it. We do not discriminate so 
whether your business is big and booming or is a startup, 
we are happy to advise you on the best route possible to 
make the most out of your web presence. Please email us at 
info@competenow.biz or call 617-539-6528 to get in touch.
 
Our Services Include:

• Website Design

• WordPress Design & Development

• Google Adwords Consulting & Management

	 • Search Engine Optimization Consulting

	 • Facebook Paid Ads Management

	 • General Digital Marketing Strategy Consulting
 
 Interested in getting Free Web Design & Digital Marketing   
 Tips delivered to your inbox?
 
 Subscribe to our newsletter here!  
 STARTCOMPETING.COM/SIGNUP

Compete Now
617-539-6528

http://startcompeting.com
Sign up by text!
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